
Das ESCP Europe Studium –

ein europäisches Modell

Prof. Dr. Dr. Ayad Al-Ani, Rektor
ESCP Europe Wirtschaftshochschule Berlin

19. November 2010



2

ESCP Europe: A Concept Pushing Towards a European 

Point of View in Education

Triple Crown Accreditation: AACSB, EQUIS, AMBA supported by DFH

Europe’s only transnational Business School

Europe’s oldest 
Business School

(since 1819)

Five campuses in 
European cities: 

London, Paris, Berlin, 
Torino, Madrid
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ESCP Europe: A Truly European Organization with Global 

Reach

35,000 graduates in 150 countries world-wide

125 research-active faculty members across 5 
campuses representing 20 nationalities

60 academic alliances in 33 countries

5,000 managers and executives in executive 
education across the 5 campuses each year

4,000 students representing 90 nationalities

Delivering 
excellence 
To local,

European 
and 

International 
Companies 
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The Programmes at the Berlin Campus: Studying in 2 

Countries in the Local Language/English

Master 
Programmes

MIM - Master in 
Management
2 years, 3 countries

MEB - Master in 
European 
Business
1 – 1,5 years, 
2 countries

Executive 
Programmes

EEMBA - European 
Executive MBA, 
18 months

GMP - General 
Management 
Programme,
10 months 

Executive 
Education

Customised 
Programmes

Open 
Programmes

Doctoral 
Programme

Doctoral 
Programme /
Europäisches  
Promotionsstudium 
in Internationaler 
BWL

Pan-European Programme Coordination

Local market adaption 

Exclusively in Berlin
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Managing the Brand as the USP  “European” Contains 

Some Ambiguities

Pan-European 

Brand

Local Market 
Perspective:
Perception by 
companies and media in 
the German Market 
(Challenges embracing 
the European 
Character)

Adjustment/
emphasis
German state 

recognized Business 

School as a European 

Brand 
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ESCP Europe Research Strategy: Aligning and Focusing 

the Different Capabilities

The overarching objective of the ESCP Europe research strategy is to 
establish and strengthen a pervading international research culture across 
campuses including support and recognition for research activities of the 
ESCP Europe faculty

 within an international environment (including intercampus exchange, 
visiting professors, sabbaticals abroad, etc.)

 leading to competitive outcomes (including journal publications relevant 
for rankings, as well as publications targeted at other key target groups, 
e.g. high-quality practitioner publications).

Consistent with ESCP Europe’s strategic plan, “international” means 
European within a global context (including universal, regional European 
and national topics, comparative studies and global research projects).
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ESCP Europe as a Partner of the Business Community: We go 

Unconventional Ways …with Bombardier Transportation

ESCP Europe Business School and the technology venture Bombardier 
Transportation strike a new and unusual path. For one day leading managers 
of the international division passengers BT swaped their roles with ESCP 
Europe professors - a changeover that opened up new vistas for all 
participants. 

www.escpeurope.de.de/perspektivenwechsel

http://www.escpeurope.de.de/perspektivenwechsel
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Breaking Out: The Need to Continuously Define the 

Perimeter 


